S

S.Y.B.Com ]

(To be implemented from Academic Year- 2017-2018)

TNoiof | oo T e S
iCotlrses | - Semester Il Credits Ciiiase SemesteriV i Credits
1 | Elective Courses (EC) 1 Elective cOurses (EC} el

1A Discipline Specific Elective(DSE) Courses

1A Discipline Specific Elective( DSE) Courses

;Dlsciplme Spec:ﬁc EIect:ve(DSE) Courses

a | Discipline Specific Elective(DSE) Courses |

1 | Accountancy and Financial 03
Management ]

‘1 Accountancy and Financial 03
Management v

-,V_‘Cfpl‘q"“e Spec:f;c EIective(DSE) Coursesﬂ

N .__Disc:phne specﬁc £lectf Ve(DSE) courses

2 | *Any one course from the 03
following list of the courses

2 *Any one course from the 03
following list of the courses

1B | Discipline Related Elective(DRE) Courses

18 | Discipline Related Elective(DRE) Courses

3 | Commerce Il 03

3 | Commerce IV 03

4 | Business Economics Il 03

4 | Business Economics |V 03

i 2 Ability Enhancement Courses (AEC)

2 Abih‘ty Eﬁhancement Courses (AEC)

~2A | *Skill Enhancement Courses (SEC)

e GroupA

~_2A || ®*Skill Enhancement Courses (SEC)

‘Group A

5 | *Any one course from the 03
following list of the courses

5 | *Any one course from the 03
following list of the courses

2B | *Skill Enhancement Courses (SEC), o
: ‘ :"Graup B e v e m“‘"

2B | *Xskill Enhancement Caurses (SEC)

| Group B

6 | Any one course from the 02
followmg list of the courses

6 | Any one course from the 02
following list of the courses

3 | corecourses (cC)

3 Core Courses (CC)

7 | Business Law | 03

7 | Business Law 1l 03

£ Total Credits | 20

- Total Credits 20

*List of Discipline Specific Elective (DSE)." | 1Ab *List of Discipline Specific Elective(DSE)
N Coursgs for.Semester Ill. (Any One). Courses for Semester IV (Any One)
1 Fmanqal Accounting and Auditing - Financial Accounting and Auditing - Audltmg
Introduction.to Management Accounting
2 Business Management Marketing Business Management- Marketing
b TManagement Management
-3| Banking & Finance- Introduction to Banking in Banking & Finance- Introduction to Banking
w, '_’%;:,.A India in India
L4 Commerce- International Business Relations

Commerce- International Business Relations
CIPAL
AV, COLYEGE OF ARTS
A.COLLEGE OF SC!ENCh
VAESS ROAD, DIST, PALGHAR-401202




B.Com. Programme
Under Choice Based Credit, Grading and Semester System

Course Structure
(To be implemented from Academic Year- 2017-2018)
Semester III
TNGaCoUms . isemesterll ot el g Credits
S Ry Electtve Courses {EC) ' :
1A Discipline Spec:f:c Elect:ve(DSE) Courses

1B | Discipline Related Elective(DRE) Courses
3 | Commerce Il i, 03

4 | Business Economics Il : 03

03

02

03
20

Financial Accountmg and Audltmg Introductlon to
Management Accounting

Business Management - Marketing Management
Banking & Finance- Introduction to Banking in India

Commerce- International Business Relations ? —

CIPAL
A.V.COLLEGE OF ARTS
K.M. COLLEGE OF COMMERCE
E.S.A. COLLEGE OF SCIENCE
VASAI RCAD, DIST, PALGHAR-401202




Revised Syllabus of Courses of B.Com. Programme at Semester Il|

with Effect from the Academic Year 2017-2018

Elective Courses (EC)
Discipline Specific Elective (DSE) Courses

M

1Aa. Accountancy and Financial Management II!__

Modules at a Glance

Partnership Final Accounts based on Adjustment of * i
Admission or Retirement/Death of a Partner during the year

Piecemeal Distribution of Cash 15
Amalgamation of Firms 15
Conversion / Sale of a Partnershi'p”lE;ifr‘iﬁtinto a Ltd. Company 15
Total 60

h—

PAINCIPAL

A.V.COLLEGE OF ARTS
K. M. COLLEGE OF COMMZRCE
E. S.A. COLLEGE OF SCIENCE
VASAI ROAD, DIST. PALGHAR-401202




REIR

Sr.No. | Modules / Units

T ""Pa"“efsmp Flnal Accounts based.on Adjustment of Admnsswn or’ Retlrementloeath nf ,
aPartnerduringtheyear S e : Tl A ok Al

i) Simple final accounts questlons to demonstrate the effect on fmal Accounts when a
partner is admitted during the year or when partner Retires / dies during the year.

i) Allocation of gross profit prior to and after admission / retirement / death when
stock on the date of admission / retirement is not given and apportionment of other
expenses based on time / Sales/other given basis.

iii) Ascertainment of gross profit prior to and after admission/retirement/death when
stock on the date of admission/retirement is given and apportionment of other

expenses based on time / Sales / other given basis Excluding Questions where
admnssnon / retirement / death takes place in the same year

) aI4D|stnbutlon of Cash §

i) Excess Capital Method only
i) Asset taken over by a partner
iii) Treatment of past profits or past losses in the Balance sheet

iv) Contingent liabilities / Realization expenses / amount kept aside for expenses and
adjustment of actual

v) Treatment of secured liabilities

vi) Treatment of preferential liabilities like Govt. dues / labour dues etc. Excluding :
Insolvency of partner and Maximum Loss Method

i) Realization method only

i)  Calculation of purchase consideration
iii) Journal / ledger accounts of old firms
iv) Preparing Balance sheet of new firm

v) Adjustment of goodwill in the new firm

vi) Realignement of capitals in the new firm by current accounts / cash or a

combination thereof Excluding Common transactions between the amalgamating
flrms :

Firm ino altd, Company

(i) Reahsatlon method only

P o

(n) Calculatlon of New Purchase consideration, Journal / Ledger Accounts of  old
, flrms .Preparing Balance sheet of new company
Reference Text:

Ash:sh K. Bhattacharyya -
PVL. Ltd.

“Financial Accounting for Business Managers”, Prentice Hall of India

“Shashi K. Gupta - “Contemporary Issues in Accounting”, Kalyani Publishers.
R. Narayanaswamy - “Financial Accounting”, Prentice Hall of India, New Delhi
Ashok Sehgal — “Fundamentals of Financial Accounting”, Taxmann’s Publj

AN LO‘U‘ Z QY 'i\'l:ai e
s COLLEGE OF COMW/- 1ty
KE ivS QCOLC~GE OF bClLN\{i—m
VASA| ROAD, DIST. PALGHAR-4
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Revised Syllabus of Courses of B.Com. Programme at Semester |l
with Effect from the Academic Year 2017-2018

Elective Courses (EC)

Discipline Specific Elective (DSE) Courses

1Ab. Financial Accounting and Auditing — Introductiqn N
to Management Accounting %

Modules at a Glance

UNoille ey | Lectures
1 Introduction to Management Accounting 10
2 Ratio Analysis and Interpretati‘dh:‘:g | ; 15
3 | Working Capital Management 10
4 | Capital Budgeting = - 10
;fsr 45
\NC‘\LA\-

"COLLEGE OF ARTS
K hf\'gomsee OF comme&gg
'S A COLLEGE OF SCIEN

| 02.
VASA|ROAD, DIST. PALGHAR-4012




SiENo thuks/Unus}:'j;fr?ﬂf. 'f':f}ﬁ,¢
1 _,‘,‘1"‘?‘lntroduct|on to Management Accountrng : ! heuits e
A. Introduction to Management Accounting = Meanmg, Nature, Scope Funct:ons
Decision Making Process, Financial Accounting V/s Management Accounting
B.  Analaysis and Interpretation of Financial Statements
i) Study of Balance sheet and Income statement / Revenue statements in vertical form
suitable for analysis
ii) Relationship between items in Balance Sheet and Revenue statement
i) Tools of analysis of Financial Statements (i) Trend analysis (ii) Comparative

Note : (i) Problems based on trend
Common sized statements

Statement (iii) Common Size Statement
analysis (ii) Short Problems on Comparative and

atio ";_‘nalysrs and lnterpretatron

Al

Al

(Based on Vertical Form of Fmancral statements)
Chart, advantages and Limitations)

i) Return on proprietor's Fund (Shareholders Fund and Preference Capital)

“v) Debt Service Ratio
“" vi) Debtors Turnover

(Practical Question on Ratio Analysrs)

Meaning, classification, Du Point

Balance Sheet Ratios :
i) Current Ratio
ii) Liquid Ratio
iii) Stock Working Capital Ratio
iv) Proprietary Ratio P
v) Debt Equity Ratio
vi) Capital Gearing Ratio
Revenue Statement Ratio:
i) Gross Profit Ratio
ii) Expenses Ratio
iii) Operating Ratio:. .
iv) NetProfitRatio
v) Net Operating Profit Ratio
vi) Stock Turnover Ratio
Combmed Ratlo £
i) Return on capital employed (Including Long Term Borrowings)

"m)‘_”R_eturn on Equity Capital
iv) Dividend Payout Ratio

vii) Creditors Turnover

Working Caprtal Ma g '

| f_’,ent (Practlcal Questrons)

A.
B.

Concept, Nature of Working Capital , Planning of Workmg Capatal

Estimation / Projection of Workin
g Capital Requirement in ca f i
Manufacturing Organization i S ane

Operating Cycle

PRINCIPAL
A.V.COLLEGE OF ARTS
K.M. COLLEGE CF COMIMERCE
E.S.A. COLLEGE OF SCIENCE
VASAIROAC, DIST. PALGHAR-401202. -




Introduction:
The classification of capital budgeting projects

Capital budgeting process

Capital budgeting techniques - Payback Period, Accounting Rate of Return, Net :
Present Value, The Profitability Index, Discounted Payback. (Excluding | f"’l

calculation of cash flow)

cnw>»

Reference Text :

1. Cost and Management Accounting - Colinn Dury 7th Edition ;
2. Cost and Management Accounting- Dbarshi Bhattacharyya pearson Publications 2013 ed:t[on. .
3. Management Accounting - M.Y.Khan e

4. Management Accounting - |.M.pandey

A.V.COLLEGE OFARTS
K. M. COLLEGE OF COMMERCE
E.S.A. CCLUEGE OF SCIENCE
VASAI ROA DIST PALGHAR-401202




| B.Com. Programme
‘Under Choice Based Credit, Grading and Semester System

Course Structure
(To be implemented from Academic Year- 2017-2018)

Semester IV

T S
i

] ,':Nb"fi‘if'cdursés : Semester IV -~ iCredits 7
-1 |Elective Courses (EC) S ‘ ;
Dlsaplme Specrf:c EIectrve(DSE ) Caurses
2 *Any one course from the followmg I|st of the courses 03
1B Discipline Related Elective(DRE) Courses - A
3 | Commerce IV 03
Business Economics IV 03
| Ability Enhancement Courses (AEC):
| Askill Enhancement Courses/(SEC) GroupA :
5 *Any one course from the following list of the courses 03
¥ kl” Enhancement Courses (SEC) Group B L - :
6 Any one course from the followmg list of the courses 02
| Core Courses (cc)” PR :
7 | Business Law lI 03
S i " Total Credits | 20

) *List of Discipline Specific Elective (DSE) Courses for
o Semester IV {Any One)

Funanaal Accounting and Auditing - Auditing

Business Management- Marketing Management

Banking & Finance- Introduction to Banking in India

Commerce- International Business Relations
PHINCIPAL
A.V.COLLEGE OF ARTS

K.M. COLLEGE OF COMMERCE
E.S.A.COLLEGE OF SCIENCE
VASAI RCAD, DIST. PALGHAR-401202




| * * ]

/; Revised Syllabus of Courses of B.Com. Programme at Semester IV
/, with Effect from the Academic Year 2017-2018
‘ Elective Courses (EC)

Discipline Specific Elective (DSE) Courses

1Aa. Accountancy and Financial Management IV

Modules at a Glance

1 |Introduction to Company Accounts = - ”
2 | Redemption of Preference Shares 15
3 | Redemption of Debentures 1
4 | Ascertainment and Treatment qf Profit Prior to Incorporation 15




'sr.No.

Modules / Units

| Introduction to Company Accounts

Isnrg?i”c;:’bneg:ubamc t:"m93 Ty.pes of companies, nature and formation of cotnp:':\_n!es,
divid ! res, Share Capital, Reserves and surplus, types of assets and liabilities,
en, format of Balance Sheet (Only theory)
Issue of shares: Different modes IPO, Private Placements, Preferential, Rights, ESO,
SWEAT and ESCROW account, Issue of shares at par, premium and discount, Under
subscription and Over subscription of shares, forfeiture and reissue of forfeited shares,
issue of shares for consideration other than cash. (Only theory) :
Issue of Debentures: types of Debentures, Issue of debentures at par, premium and
discount, Issue of Debentures with consideration of Redemption JIssue of debentures
for cash receivable in instalments or at a time Issue of debentures for consideration

e Y
s

other than cash. (Only theory)

i0 efe gt '
¢ 55 of the

anies Act for redemption of preference Shares (Se

Companies Act, 2013), Companies (Share and Debentures) Rules.

Methods of Redemption of fully paid up Preference Shares as per Companies Act,
2013: The proceed of a fresh issue of shares, the capitalisation of undistributed profits
and a combination of both, calculation of minimum fresh issue to provide the fund for

redemption,

(Question on entries and/or Balance Sheet). = ¢
Note: Companies governed by Section 133 of the.Companies Act, 2013 and comply
Hence, the balance in security

with the accounting standards prescribed’ for them.
premium account not to be utilised for ;i‘r'e[p\ium payable on redemption of preference

shares. A

Provision of the Comp

LS

Introduction : Provisions of Section' 71 (1) and (4) of the Companies Act, 2013, Creation
and investment of DRR including The Companies (Share Capital and Debentures) Rules,
2014, the methods of writing-off discount/loss on issue of debentures; Terms of issue of

debentures
Methods of redemption of debentures: By payment in lumpsum and by payment in

instalment}sﬁi'(exduding from by purchase in open market), Conversion.
(Question on entries. ledgers and/or Balance Sheet and /or redemption of preference

shares)

e

~Principles for ascertainment

(i

““|"Preparation of separate combined, columnar Profit and Loss A/c including different

basis of allocation of expenses and income

1.
- 2.
3.

ok The Law and Standards in force on 1* April immediately preceding the
’ _gpmmencement of Academic year will be applicable for ensuing Examinations '

“ Reference Text :

Introduction to Accountancy T.S, Grewal S, Chand and Co. (P) Ltd., New Delhi

- Advanced Accounts Shukla and Grewal S. Chand and Co. (P) Ltd., New Delhi

Advanced accountancy R.L. Gupta and M. Radhaswamy S. Chand and Co. (P) Ltd., New

Delhi

Modern Accountancy Mukerj ni i
loderr jee and Hanif Tata Mc. Grow Hill and Co. Ltd., M i
Financial Accountancy LesileChandWichkPretice H:'lﬁyﬁdia AdinBakle);’(P)uI[.It]cl;al

INCIPAL
" A V.COLLEGE QF ARTS
K.t COLLEGE GF COMMERCE
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Revised S
yl{abus of Courses of B.Com. Programme at Semester 1l
with Effect from the Academic Year 2017-2018

Elective Courses (EC)
Discipline Specific Elective (DSE) Courses

1Ab. Financial Accounting and Auditing VI — Auditing

Modules at a Glance

1 Introduction to Auditing 10

2 Audit Planning, Procedures and Documentatioh 10
3 Auditing Techniques and Internal Audit Introduction 15
10

4 Auditing Techniques : Voqjéhiﬁ*gijf&.ZQVerification

45
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Highlight

Highlight

Highlight

Highlight

Highlight

Highlight

Highlight

Highlight


UG S o,

e—

Modules / Units

lnt_roductiOn to Audit‘ing :
A,

Basics — Financial
Objectives of ayd

Statements, Users of Information, Definition of Auditing,
Ac i iting, Inherent limitations of Audit, Difference between
counting and Auditing, Investigation and Auditing.

ErTors & Frauds ~ Definitions, Reasons and Circumstances, Types of Error,
Types of frauds, Risk of fraud and Error in Audit, Auditors Duties and
Responsibilities in case of fraud.

C. Principles of Audit, Materiality, True and Fair view

D. Types of Audit — Meaning, Advantages, Disadvantages of Balance sheet Audit,
Interim Audit, Continuous Audit, Concurrent Audit and Annual Audit,
Statutory Audit

1o Audlt éianning_, Procedures and D_bcu'rﬁenfétion

A. Audit Planning — Meaning, Objectives, Factors to be considered, Sources of
obtaining information, Discussion with Client, Overall Audit Approach

B. Audit Program - Meaning, Factors, Advantages and Disadvantages,
Overcoming Disadvantages, Methods of Work, Instruction before
commencing Work, Overall Audit App_roach.

C. Audit Working Papers — Meaning, importance, Factors determining Form
and Contents, Main Funct’fons ‘/ Importance, Features, Contents of
Permanent Audit File, Temporgr"y"Audit File, Ownership, Custody, Access
of Other Parties to Audit Working Papers, Auditors Lien on Working
Papers, Auditors Lien on Client’s Books.

~|'Auditing Te"chniq'u'es;_'a_,nd,!ﬁternal_ Audit Introduction

A. Test Check — Test Checking Vs Routing Checking, test Check meaning,
features, factors to be considered, when Test Checks can be used,
advantages, disadvantages, precautions.

B. Audit-<Sampling - Audit Sampling, meaning, purpose, factors in
de'te“rmin'ing sample size — Sampling Risk, Tolerable Error and expected
"‘errér, methods of selecting Sample Items Evaluation of Sample Results

", auditors Liability in conducting audit based on Sample

‘Internal Control — Meaning and purpose, review of internal control,

advantages, auditors duties, review of internal control, Inherent

Limitations of Internal control, internal control samples for sales and

debtors, purchases and creditors, wages and salaries. Internal Checks Vs
Internal Control, Internal Checks Vs Test Checks.

Internal Audit : Meaning, basic principles of establishing Internal audit,
objectives, evaluation of internal Audit by statutory auditor, usefulness of
Internal Audit, Internal Audit Vs External Audit, Internal Checks Vs Internal

Audit y

PRINCIPAL
A.V.COLLEGE OF ARTS
K. M. COLLEGE OF COMMERCE
E.S. A CLLEGE CF SCIENCE
VASAIRr et it + a4 431202
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» Modules /: Umts i
' vvchr‘uques Vouchmg & Verlflcatlon

Audlt of Income : Cash Sales Sales on Approval, Consignment Sales Sales
Returns Recovery of Bad Debts written off, Rental Receipts, Interest and
Dividends Received Royalties Received
B. Audit of Expenditure : Purchases, Purchase Returns, Salaries and Wages,
Rent, Insurance Premium, Telephone expense Postage and Courier, Petty |-
Cash Expenses, Travelling Commission Advertisement, Interest Expense .
C. Audit of Assets Book Debts / Debtors, Stocks — Auditors General Dut:es,
Patterns, Dies and Loose Tools, Spare Parts, Empties and. Containers: QUoted,i. 7
Investments and Unquoted Investment Trade Marks / Copyrights_Patents
Know-How Plant and Machinery Land and Buildings Furniture and Fixtures"

D. Audit of Liabilities : Outstanding Expenses, Bills Payable Secured loans
Unsecured Loans, Contingent Liabilities

Note: The Law and Standards in force on 1% April immediately preceding the
commencement of Academic year will be applicable for ensuing "Examinatians

XA. v. cdLLEGE OF ARTS
OLLEGE OF CONMERCE
3 ! :’Ef“ o -"{“N(‘F
VASAI .~.t—'-’",u1 { % ,_..‘.; 241202

o3
D}-O
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University of Mumbai

Revised Syllabus and
Question Paper Pattern of
Courses of B.Com. Programme
at

S.Y.B.Com.
Semester lll and IV

e Accountancy and Financial Management Paper-lii
e Accountancy and Financial Management Paper-1V

~ Under Credit, Grading and Semester System

| With Effect from Academic Year 2013-2014

Bodrd_ of Studies-in-Accountancy, University of Mumbai




Revised Syllabus and Question Paper Pattern of Courses of
B.Com. Programme at S.Y.B.Com. Semester 111
with Effect from the Academic Year 2013-2014

Semester 111

Accountancy and Financial Management Paper-II1

Modules at a Glance

] ' i ]
| sr. | Modules No.of |
| No. | Lectures |
i J R |
] i
f I j Partnership Final Accounts based on Adjustment of Admission RS
{f or Retirement / Death of a Partner during the Year 1
| : o . z
| 2 | Piecemeal Distribution of Cash 14
S

3 | Amalgamation of Firms 14 %

4 | Accounting with the Use of Accounting Software 14

i i

Total 60 ;

D

PRINCIPAL
_\/, COLLEGE OF ARTS
CALCOLLE CIE?
%PE‘QA? ROAD, DIST. PALGHAR401202



(Sr. No. Modules / Units

odieen

f 1 Partnership Final /\ccuunm)asc(l on 'K(l"jl’l_;?lﬂni-nt ()I:.s\(llnissil)ll or Retirement
/ / Death of a Partner during the Year :

Simple tfinal accounts questions to demonstrate the eftect on final

Accounts when a partner is admitted during the year or when partner

Retires / dies during the vear

Allocation of gross profit prior to and after admission retirement / death when
stock on the date of admission / retirement is not given and apportionment of other
cxpenses based on time / Sales/other given basis

Ascertainment of gross profit prior to and after admission/retirement / death when
stock on the date of admission / retirement is given and apportionment of other
expenses based on time / Sales / other given basis :
Excluding Questions where admission / retirement / death takes place in the same
year
2 Piecemeal Distribution of Cash
Excess Capital Method only
Assel taken over by a partner
Treatment of past profits or past losses in the Balance sheet
Contingent liabilitics / Realization expenses/amount kept aside for expenses and
adjustment of actual
Treatment of secured liabilitics
Treatment of preferential liabilities like Govt. dues / labour dues etc
Excluding: Insolvency of partner and Maximum Loss Method
3 Amalgamation of Firms
Realization method only
Calculation of purchase consideration
Journal/ledger accounts of old firms
Preparing Balance sheet of new firm
Adjustment of goodwill in the new firm ’
Realignment of capitals in the new firm by current accounts / cash or a |
combination thereof
Excluding
Common transactions between the amalgamating firms
4. | Accounting with the Use of Accounting Software
“. | *Cost Centre, Cost Categorics
| *Inventory- Creation of groups, Creation of stocks. Stock Categories
; * Inventory vouchers-Stock Journal. Manufacturing Journal. Godown
o 'Mahagcment, Batch wise Management

E
i
[
i
|
|

PRINCIPAL
A.V. COLLEGE OF ARTS
K. M. COLLEGE OF COMMERCE
& E.S.A COLLEGE OF SCIENCE
VASAI ROAD, DIST. PALGHAR401202




Maximum Marks: 60
Questions to be Set: 04

Duration: 2 Hrs.

Question Paper Pattern

All Questions are Compulsory Carrying 15 Marks each,

Q-1 | Full Length Practical Question

15 Marks

OR

Q-1 | Full Length Practical Question 15 Marks

Q-2 | Full Length Practical Question 15 Marks
OR

-2 | Full Length Practical Question 15 Marks

Q-3 | Full Length Practical Question 15 Marks
OR

Q-3 | Full Length Practical Question IS5 Marks

Q-4 | Objective Questions™ 15 Marks
(*Multiple choice / True or False / Match the columns / fill in the blanks)

‘ | OR

Q-4 | Theory questions* I5 Marks

.| (*Short notes / short questions)

il ‘_‘V‘Note;: Full length question of 15 marks may be divided into two sub questions of
‘.08 and 07 marks.

Yomf~

PRINCIPAL
A.V. COLLEGE OF ARTS
K. M. COLLEGE OF COMMERCE

&E.S.A COLLEGE OF SCIENCE

VASAI ROAD, DIST. PALGHAR-401202



8 7. L) [ « b4
Revised Syllabus and Question Paper Pattern of Courses of

B.Com. Programme at S.Y.B.Com. Semester IV
with Effect from the Academic Year 2013-2014

Semester TV

Accountancy and Financial Management Paper-1V

Modules at a Glance

it
Sr. Modules No. of \
No. Lectures }

1 | Fire Insurance Claims 15 Jl

2 | Redemption of Preference Shares 15 k

3 | Redemption of Debentures ' 15 \
|4 | Accounting with the Use of Accounting Software 15 \
=

|

Total 60 J

o

PRINCIP
y. COLLEGE OF ARTS

K, M. COLLEGE OF

E.S.A
VASAI ROAD, D!
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Sr. No.
I Fire Insurance Claims
’ Computation of loss of stock by fire

Ascerta.mment of claim as per the insurance policy

Excluding loss of profit and consequential loss

Redemption of Preference Shares

Company Law

Companies Act

Modules / Units

[§9]

/" Legal Provisions for redemption of preference shares in

Sources of redemption including divisible profits and proceeds of fresh issuc of
shares

Premium on redemption from security premium and profits of company

Capital Redemption Reserve Account - creation and use

3 Redemption of Debentures

Redemption of debentures by payment from sources including out of capital and /
or out of profits.

Debenture redemption reserve and debenture redemption sinking fund excluding
insurance policy.

Redemption of debentures by conversion into new class of shares or debentures
with options- including at par, premium and discount.

4 Accounting with the Use of Accounting Software

Advance accounting and Inventory Vouchers: Purchase and Sales Order,

Reorder, Delivery Notes,

Budgeting and Controls,

Invoice-Product Invoice and Service Invoice

Shortcut Keys: Special key Combination, Special Functional key Combination
Management Information System (MIS)

o

PRINCIPAL
A.V. COLLEGE OF ARTS
K. M. COLLEGE GF COMMERCE
& E.S.A. COLLEGE OF SCIENCE
VASAI ROAD, DIST. PALGHAR-401202
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All Questions

Question Paper Pattern

‘Maximum Marks: 60

Questions to be Set: 04
Duration: 2 Hrs.

are Compulsory Carrying 15 Marks e

(*Short notes / short questions)

15 Marks

ach,
Q-1 | Full Length Practical Question IS Marks
OR
Q-1 | Full Length Practical Question 15 Marks i
B
Q-2 | Full Length Practical Question IS5 Marks
OR _
Q-2 | Full Length Practical Question [5 Marks
\
: v M, ‘k: {
Q-3 | Full Length Practical Question 15 Marks ll
R - : 15 Marks |
Q-3 | Full Length Practical Question Jl
15 Marks
Q-4 | Objective Questions™ 1 the blanks) \
(*Multiple choice / True or False / Match the columns / fill in the blan ‘
| Q-4 | Theory questions™ \

1 7‘>.N‘(‘)te“ Full length question of 15 marks may be divided into two sub questions of
e :'tf".r’,”ZOAS..zind 07 marks.

K. M. COLLEG

&E.S.A COLLEGE OF 8C
NASAIROAD, DIST. PALGHAR-

i Ve

PRINCIPAL
A.V. COLLEGE OF ARTS

€ OF COMMERCE
ENCE
401202



o AL Reference Books

—
Sr. Titl T
e of the Author/s Publisher
No. Reference Book ,
+ |
I | Introduction to Accountanc i ST
countancy | T.S. Grewal S. Chand and Co. (P) Ltd., New Delhi |
2 | Advanc e , \ ] == - ]
ced Accounts Shukla and Grewal S. Chand and Co. (P) Ltd., New Delhi E
3 | Advanced accountancy R.L. Gupta and S. Chand and Co. (P) Ltd., New Delhi |
M. Radhaswamy \
4 | Modern Accountancy Mukerjee and Hanif Tata Mc. Grow Hill and Co. Ltd., &
Mumbai E
. ) 1
5 | Fiancial Accountanc Lesile ChandWichk Pretice Hall of India Adin Bakley (P)
y
Ltd.
6 | Financial Accounting for Dr. Dincsh D. Harsalckar | Multi-Tech. Publishing Co. Ltd., l
Management Texts and Mumbat E
Cases i
-
7 | Financial Accounting P.C.Tulsian Tata Mc. Grow Hill and Co. Ltd., i
Mumbai |
& | Accounting Principles R.N. Anthony and J.S. Richard Irwin Inc. k
Reece )
S =
1 9 | Financial Accounting J.R. Monga, Girish Ahuja | Mayur Paper Back Ii
e and Ashok Shehgal |
10 | Advanced Accounts | M.C. Shukla, T.S.Grewal | S. Chand and Co. (P) Ltd., New Delhi Ki
4 pE and Gupta |
s :vComp(:J]diLlni of Statement Institute of Chartered Accountants of 11
| and Standard Of Accounting India, New Delhi ?
12| ihdi:én Accounting Standard Ashish Bhattacharya Tata Mc. Grow Hill and Co. Ltd.,
Mumbai
1 13 | Financial Aécoun‘tiug . Williams Tata Mc. Grow Hill and Co. Ltd,,
A g U MRl E Mumbai
|4 : 1ndiéh‘Acvcou‘nti‘n:g'S‘t'ahd‘ar‘ds.[ lDoIph.y_’vDesouza Snow White Publications Ltd.
i ahd US GAAP o e
: 15 L,C‘ompény Acco‘x‘mtingft ;Sl_irihivi;is'al{Anahd__‘ A Taxman '
- | Standards ' s o : B




[3- “ [ Mahar ashirn Value Added Tax (MVA'T)

2.1 - I)cl‘iuiimm —
‘ Section:
2(4) Businesses
2(8) Dealers

2(12)  Goods
2(13)  lmporter

2(15)  Manulacthurer

2(20)  Purchase Price

2(22 Resale

2(24)  Sales

2 (25)  Sales Price

2(27)  Service

_ 2(33) Turnover of Sales and Rule 3

2.2 Incidence of l,u\ of Tax

See. 3 Incidence of Tax

Scc. 4 Tax Payable

Sec. 5 Tax Not Leviable on Certain Goods

Sec. 6 Levy of Sales Tax on goods specificd in the schedule

Sec. 7 Rate of tax on Packing Material

Sce. 8 Certain Sale and Purchase Not Liable For Tax
23 Payment of Tax and Recovery

Section: 42 - Composition of Tax and Notilication 1505/CR-105/Taxation -
24 Set Off, Refund etc.

Section 48 and 49 Set Off, Refund cte. along with rules 52, 53,54,55

- Notes:

1. The Syllabus is restricted to study of particular sections, specifically mentioned rules and
notifications only.
All modules / units include Computational problems / Case Study.

g

3. The Law In force on 1" April immediately preceding the commencement ol” Academic
year will be applicable for ensuing Examinations.

PR\NC\?A 5
_GOLLEGE ERC
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Question Paper Pattern

Maximum Marks: 60
Questions to be Set: 04
Duration: 2 Hrs.

Al Questions are Compulsory Carrying 15 Marks cach.

3 T w e
Q-1 | Full Length Practical Question (Service Tax) 15 Marks
OR
Q-1 | Full Length Practical Question (Service Tax) 15 Marks
| Q-2 | Full Length Practical Question (MVAT) 15 Marks
OR
Q-2 | Full Length Practical Question (MVAT) IS Marks
—
Q-3 | Practical Question (MVAT) 07 Marks
Practical Question (Service Tax) 08 Marks
OR
Q-3 | Practical Question (MVAT) 07 Marks
Practical Question (Service Tax) 08 Marks
Q-4 | Objective Questions (Service Tax): 07 Marks
| (*Multiple choice / True or False / Match the columns / fill in the blanks)
Objective Questions (MVAT): 08 Marks
(*Multiple choice / True or False / Match the columns / fill in the blanks)
- OR
Q-4 | Short notes / short questions (Service Tax) ‘ 07 Marks
\ Short notes / short questions (MVAT) 08 Marks

{ "‘;the": Full_ length question of 15 marks may be divided into two sub questions of
- 08 and 07 marks.

PRINCIPAL
A.V. COLLEGE OF ARTS
K. M. COLLEGE OF COMMERCE
& E. S, A. COLLEGE OF SCIENCE
VASAI ROAD, DIST. PALGHAR-401202
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Revised Syllabus of courses of SYB.Com Programme
with effect from the Academic Year 2017-2018

Skill Enhancement Courses (SEC)
Semester — 111

ADVERTISING -1

Course Objective:

1. To highlight the role of advertising for the success of brands and its
importance within the marketing function of a company.

2. It aims to orient learners towards the practical aspects and techniques of
advertising.

3. It is expected that this course will prepare learners to lay down a
foundation for advanced post-graduate courses in advertising

Sr. Modules ' No. of
No. ‘ e v R ST " | Lectures |
1. | Introduction to Advertising 12
2 | Advertising Agency g 11
3 | Economic & Social Aspects of Advertising 11
4 | Brand Building and Spécial Purpose Advertising . l‘l’.
Total 45




‘Modules

Introduction to Advertising ‘ 12

e Integrated Marketing Communications (IMC)- Concept, Features,

Elements, Role of advertising in IMC '
e Advertising: Concept, Features, Evolution of Advertising, Active

Participants, Benefits of advertising to Business firms and consumers. |
e Classification of advertising: Geographic, Media, Target audience and

Functions.

Advertising Agency 11

e Ad Agency: Features, Structure and services offered, Types of advertising

agencies , Agency selection criteria

e Agency and Client: Maintaining Agency—Client relationship, Reasons and
ways of avoiding Client Turnover, Creative Pitch, Agency compensation

e Careers in advertising: Skills required for a career in advertising, Various

Career Options, Freelancing Career Options - Graphics, Animation,
Modeling, Dubbing. i
- e - - .R
Economic & Social Aspects of Advertising 11

e Economic Aspects: Effect of advertising on consumer demand, monopoly |
and competition, Price.

e Social aspects: Ethical and social issues in advertising, positive and negative
influence of advertising on Indian values and culture.

e Pro Bono/Social advertising: Pro Bono Advertising, Social Advertising by
Indian Government through Directorate of Advertising and Visual Publicity
(DAVP), Self-Regulatory body- Role of ASCI (Advertising Standard
Council of India)

Brand Building and Special Purpose Advertising 11

e Brand Building: The Communication Process. AIDA Model, Role of
advertising in developing Brand Image and Brand Equity, and managing
Brand Crises.

e Special purpose advertising:aRural advertising, Political advertising-,
Advocacy advertising, Corporate Image advertising, Green Advertising —
Features of all the above special purpose advertising. '

* Trends in Advertising: Media. Ad spends. Ad Ag"cnci'cs. Exccution of
advertisements ' : iy ‘



Highlight

Highlight

Highlight


Revised Syllabus of courses of SYB.Com Programme
with effect from the Academic Year 2017-2018

Skill Enhancement Courses (SEC)
Semester — IV

ADVERTISING -1I

Course Objective:

1. To highlight the role of advertising for the success of brands
and its importance within the marketing function of a
company.

2. It aims to orient learners towards the practical aspects and
techniques of advertising.

3. It is expected that this course will prepare learners to lay down
a foundation for advanced post-graduate courses in advertising

Sr. ‘ ' Modules No. of
No. Lectures
1 | Media in Advertising ‘- 11
'2 Planning Advertising Campaign 11
3 | Execution and Evaluation of Advertising 11
4 | Fundamentals of Creativity in Advertising 12
) Total 45




Sr. No. Modules |
1 Media in Advertising 11
» Traditional Media: Print, Broadcasting, Out-Of-Home advertising and films
- advantages and limitations of all the above traditional media |
¢ New Age Media: Digital Media / Internet Advertising — Forms, Significance |
and Limitations
e Media Research: Concept, Importance, Tool for regulation - ABC and
Doordarshan Code
2 | Planning Advertising Campaigns 11
o Advertising Campaign: Concept, Advertising Campaign Planning -Steps
Determining advertising objectives - DAGMAR model :
e Advertising Budgets: Factors determining advertising budgets, methods of
setting advertising budgets, Media Objectives - Reach, Frequency and GRPs
e« Media Planning: Concept, Process, Factors considered while selecting
media, Media Scheduling Strategies
3 Execution and Evaluation of Advertising 11
x. * Creativity: Concept and Importance, Creative Process, Concept of Créative
Brief, Techniques of Visualization
e Creative aspects: Buying Motives - Types, Selling Points- Features, Appeals
— Types, Concept of Unique Selling Preposition (USP)
e Creativity through Endorsements: Endorsers — Types, Celebrity
Endorsements — Advantages and Limitations, High Involvement and Low
Involvement Products
4 Fundamentals of Creativity in Advertising 12
e Preparing print ads: Essentials of Copywriting, COpy — Elements, Types.
Layout- Principles, Illustration - Importance.
e Creating broadcast ads: Execution Styles, Jingles and Music - Importance,
Concept of Storyboard
e Evaluation: Advertising copy, Pre-testing and Post-testing ot Advertisements
— Methods and Objectives




Revised Syllabus of Courses of SYB. Com
Programme at Semester IIl & IV
with effect from the Academic Year 2017-2018

Reference Books

Advertising

1.

(3

Advertising and Promotion : An Integrated Marketing Communications
Perspective George Belch and Michael Belch, 2015, 10" Edition, McGraw Hill
Education

Contemporary Advertising, 2017,
and Christian Arens, Hill Higher Education
Strategic Brand Management — Kevin Lane Kelle
Education Limited

Kleppner’s Advertising Procedure — Ron Lane and Karen King, 18th edition,
2011 — Pearson

Education Limited

15th Edition, William Arens, Michael Weigold

r, 4th Edition, 2013 — Pearson

Advertising: Planning and Implementaﬁon, 2006 — Raghuvir Singh, Sangeeta
Sharma —Prentice Hall

Advertising Management, 5th Edition, 2002 — Batra, Myers and Aaker — Pearson
Education

Advertising Principles and Practice, 2012 - Ruchi Gupta — S.Chand Publishing
Brand Equity & Advertising- Advertising’s role in building strong brands, 2013-
David A. Aker, Alexander L. Biel, Psychology Press

Brand Positioning — Strategies for Competitive Advantage. Subroto Sengupta.
2003, Tata McGraw Hill Publication.

. The Advertising Association Handbook - J. J. D. Bullmore, M. J. Waterson, 1983

- Holt Rinehart & Winston

. Integrated Advertising, Promotion. and Marketing Communications, Kenneth L.

Clow and Donald E. Baack. 5th Edition. 2012 — Pearson Education Limited

_Kotler Philip and Eduardo Roberto. Social Marketing, Strategies for Changing

Public Behaviour. 1989, The Free Press, New York.

_Confessions of an Advertising Man, David Ogilvy. 2012, Snuthbank Publishing
. Advertising. 10™ Edition, 2010 - Sandra Moriarty. Nancy. D Mitchell. William

D, Wells, Pearson




PAPER PATTERN
ADVERTISING PAPER I & II
SEMESTER - [1I & IV
W.E.F. 2017-2018
Q.1 Multiple Choice Questions

(A) Select the most appropriate answer from the option given below

(Any Ten out of Twelve)

(B) State whether the following statements are True or False
(Any Ten out of Twelve)

Q.2 Answer Any Two of the following Out of Three questions - Module - [
a.

b.

G

Q.3 Answer Any Two of the following Out of Three questions - Module - II
a.

b.

C.
Q.4 Answer Any Two of the following Out of Three questions - Module - [11
a.

b.

¢

Q.5 Answer Any Two of the following Out of Three questions - Module - IV

4,
-b.
G

© (06 Write notes on Any Four out of Six -

10

10

15

15




Syllabus and Paper Pattern of S.Y.B.Com: Business Economics

PAPER-III

w.e.f. Academic Year 2014-15

» S.Y.B.Com.: Business Economics - Paper III

SEMESTER- 111

Module I - Introduction to
Macro Economics

Circular Flow of Income: Closed (Two and Three
Sector Models) and Open Economy Models-
Trade Cycles: Features and Phases- Concept of
Aggregate Demand — Keynes’ Theory of Income
Determination — Theory of Multiplier -
Acceleration Principle — Super Multiplier.

(10 Lectures

Module IT -Theory of Supply and
Demand for Money

Supply of Money: Concept, Constituents and
Determinants of Money Supply - Velocity of
Circulation of Money — Meaning and Factors
Determining Demand for Money: Keynes’
Theory of Demand for Money — Liquidity
Preference Theory of Rate of Interest.

(10 Lectures

Module III - Inflation

L

Inflation: Concept and Rate of inflation —
Demand Pull and Cost Push Inflation — Phillips’
Curve — Causes, Effects and Measures to Control
Inflation.

(10 Lectures

Module I'V -Banking and
Integration of Product and Money
Market Equilibrium

Commercial Banking: Assets and Liabilities of
Commercial Banks — Trade-off between Liquidity
and Profitability — Money Multiplier — Objectives
and Instruments of Monetary Policy and Fiscal
Policy ~ IS-LM Model: Framework, Impact of
Monetary and Fiscal Policy Changes.

(15 Lectures

S.Y.B.Com.: Business Economics - Paper IV

SEMESTER- IV

Module I -Basic Issues in
Economlc Devclopment

New Economic Policy 1991: Rationale and Key

, (ISL"e’ctureS,.
Policy Changes — Trends in National Income and | -~ . .~
~| Per Capita Income — Seotoral Composmon of L
T',Natlonal Income and Occupatlonal Structure —
";1Incltlslve GIOWth = ‘Progress-- of © Human '




Development Index in India ( post 1991 ) —
Health, Gender Related Development and
Economic Indicators — Government Policy w.r.t.
Education and Health — Recent Trends in
Employment — Problems of Unemployment.

Module IT - Agricultural Sector in | Trends in  Agricultural ~ Production  and (10 Lectures
India Productivity — New Agricultural Policy 2000 and
Recent Policy Measures — Public Distribution
System and Food Security — WTO and Indian

Agriculture.
Module III - Industry and Service | Industrial Development Since 1991: Growth and (10 Lectures
Sectors in India Diversification — MRTP and Competition Act —

Comprehensive Policy Package for SSI’s 2000
and Recent Policy Measures — Service sector:
Growth and Performance since 1991.

Meodule IV -Banking and Banking Sector Reforms since 1991: Rationale (10 Lectures
Monetary Policy Since 1991 and Measures — Structure of Banking in India —
| Performance of Commercial Banks -
Developmental and Promotional Functions of
RBI — RBI’s Recent Measures of Money Supply
— Inflation: Trends and Causes — Recent Changes
in Monetary Policy in India

References:

Datt R. & K.P.M. Sundaram, Indian Economy, S.Chand& Co.

Dornbusch R. & S. Fischer, Economics, Tata McGraw Hill.

Dornbusch R. & S. Fischer, Macroeconomics, Tata McGraw Hill.

Economic & Political Weekly: Various Issues.

Mishra S.K. & V.K. Puri, Macroeconomics, Himalaya Publishing House.

Nagesh Kumar & K.J. Joseph (ed.) International Competitiveness & Knowledge — based
Industries

in India, Oxford University Press, 2007.

Prasad C.S., Mathur V. &Chaterjee A, 60 Years of Indian Economy 1947-2007 Vol. 1 &II.,
New

Century Publications, New Delhi,

World Bank, Bulldmg Knowledge Economies: Advanced Strategies f01 Development 2007
World Development Report: Various Issues

PAPER PATTERN
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Internal Examination

The Internal Examination will be of 25 marks and is split into —

i Test Paper of 20 marks consisting of questions of objective types.
ii. 5 marks for responsible behavior and active class participation

External Examination

Question Paper Pattern for Semester End Examination.

There will be Five questions in all. All the questions are COMPULSORY and will have
internal choice. (Total 75 marks)

Q1. Module I (Total marks 15)
Three questions: A BC.
Attempt any Two

Q2. Module IT (Total marks 15)
Three questions: A BC.
Attempt any Two

Q3. Module III (Total marks 15)

Three questions: A BC.
Attempt any Two

Q4. Module I'V (Total marks 15)

Three questions: A BC.
Attempt any Two

Q5. Modules I to IV (Total marks 15)

a. True or False with reasons. Attempt any Four out of Eight: Two from each module. (2
marks each)

b. Choose the correct option. Attempt any Seven out of Twelve: Three from each module. (1
mark each)
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Second Year

Semester 111 & IV
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Board of studies in
Business Economics
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Revised Syllabus of Courses of B.Com Programme
Semester 111

With Effect from Academic Year 2017-2018

Business Economics -I11

Macro Economics

List of Modules
1 | Overview of Macroeconomics 10
2 | Basic concepts of Keynesian Economics 10
3 | Post Keynesian developments in Macro economics 10
4 | Money, prices and Inflation 15
Total 45

3/ yast RORD.

| pist PSR

Mumbai Univers’it'y.' Gl .‘\!?usine_sS"Economigs"v_ .. S.Y.B.Com syllabi Semester Ill



BUSINESS ECONOMICS III

ELEMENTS OF MACROECONOMICS

Preamble

An overall approach to macroeconomics is to examine the economy as a
whole. This course is an introduction to the basic analytical tools of
macro economics to evaluate macro economic conditions such as
inflation, unemployment and growth. It is designed to make system of
overall economy understandable and relevant. The aim is to provide a
clear explanation of many aspects of aggregate economic variables to
inspire a consistent way of thinking about key macroeconomic
phenomena. It intends to familiarize the commerce students with basic
concepts of macroeconomics and with certain common features of

economic occurrence in the real world.

oGaUnversity | Business Economics " S.Y.B.Com syllabi Semester Il




Sr.No.

INTRODUCTION =

Macroeconomics: Meamng, Scope and Importance

Circular flow of aggregate income and expenditure and its Importance-
open economy models

closed and

The Measurement of National Product: Meaning and Tmportance of National Income

Accounting- conventional and Green GNP and NNP concepts -National Income and
Economic Welfare.

Trade Cycles: Features and Phases

Classical Macro economics : Say’s law of Markets - Features, Implications and

Criticism

BASIC CONCEPTS O' ,‘;_:;‘KEYNESIAN ECONOMICS

The Prmclple of Effectlve Demand: Aggregate Demand and Aggregate Supply
Consumption Function: Properties, Assumptions and Implications

Investment function and Marginal Efficiency of capital

Investment Multiplier effect on Income and Output: Assumptions, Working,

Leakages, Criticism and Importance - paradox of thrift

Relevance of Keynesian theory tools to the developing countries

T INMACRO ECONOMICS

The IS LM model of integration of commodrty and money markets '

Inflation and unemployment : Philips curve
Stagflation : meaning, causes, and consequences

Supply side economics : Basic proposrtlons and crrtrcal apprarsal

MONEY, PRICES AND INFLATION

: and 1nﬂat10n targeting

Money Supply: Determinants of Money Supply - Factors 1nﬂuenc1ng Velocrty of
Circulation of Money

Demand for Money : Classical and Keynesian approaches and Keynes’ liquidity

preference theory of interest - Friedman’s restatement of Demand for money

Money and prices : Quantity theory of money - Fisher’s equation of exchange -

Cambridge cash balance approach

Inflation : Demand Pull Inflation and Cost Push Inflation - Effects of Inﬂation— Nature'of] |

inflation in a developing economy - policy measures to curb mﬂanon— monetary policy

~Mumbai University

S Y. B Com syllabl Semester IlI

o : «"///M

e




Refel ence Books

” Acklev G (1976), Macro Econmmc Theory and Policy, Mncmlllan Pubhshmg Co Ncw Yoxk

Ahuja. H.L., Modern Economics — S.Chand Company Ltd. New Delhi.

Blanchard Olivier (2000), Macro Economics, Englewood Elitt, Prentice Hall

Bouman John, Principles of Macro Economics

Dornbush , Rudiger, Fisher Stanley and Startz, Richards Macroeconomics, Nineth edition
2004 Tata-Mac Graw Hill, New Delhi.

Dwivedi, D.N. (2001), Macro Economics: Theory and Policy, Tata-Mac Graw Hill, New
Delhi. ‘

Friedman Hilton (1953) Essays in Positive Economics, University of Chicago Press, London.

Gregory .N. Mankiw, Macroeconomics, Fifth Edition (2002) New York:Worth Publishers

Jhingan, M.L., Principles of Economics — Vrinda Publications (P) Ltd.

Shapiro, E (1996), Macro-Economic Analysis , Galgotia Publication, New Delhi.

Vaish .M.C. (2010) Macro Economic Theory 14th edition, Vikas Publishing House(P)Ltd

Wy
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QUESTION PAPER PATTERN

Business Economics Semester 111

Maximum Marks: 100 Marks

Time: 3 Hours

Note: 1) Attempt all Questions

2) All Questions carry equal marks

3) Attempt any two questions out of three in each of question 2, 3,4 & 5

- Question |

Q-1

Objective Questions:

20Marks
A) Conceptual questions (Any Five out of Eight) (Two from each 10 Marks
module)
B) Multiple Choice Questions ( 10 questions at least two from each 10 Marks
Module)
A) Full Length Question
I\(/%-%iul(f{(;m B) Full Length Question 20Marks
S C) Full Length Question
Q-3 (from A) Full Length Question 20Marks
Module II ) B) Full Length Question
C) Full Length Question
Q-4 (from A) Full Length Question 20Marks
Module I1I) B) Full Length Question
C) Full Length Question
Q-5 (from A) Full Length Question 20Marks
Module IV ) B) Full Length Question
C) Full Length Question

- Mumbai University i

Business Economics

. -\ ' SY ‘B.Co.m\syllabi‘ Semester l||>




Revised Syllabus of Courses of B.Com. Programme at
Semester IV
With Effect from the Academic Year 2017-2018

Business Economics - IV

Foundation of Public Finance

List of Modules
| Lectures
1 | Introduction to Public Finance 10
2 | Public revenue 10
3 | Public Expenditure and Debt 10
4 | Fiscal Management and Financial Administration 15
Total 45

N Mumbai University = - rBusinéss'aEconomiqs F R B TR S Ve BiCom Syllabi sémest_e'r TR v i

e E A : ,



Business Economics IV

Foundation of Public Finance

Preamble

Public Finance Issues are central to economic and Political discourse
worldwide, as one of the primary functions of government is to generate
resources from its people to spend money for improving the lives of its
people. The primary objective of this course is to provide students with
the tools to understand the underlying concepts and practical tradeoffs
entailed in Public finance policy alternatives.

It is strongly recommended to analyze Union budget of ongoing

financial year in the class room.

Mumbai University =~ -} Business Economics .
: ity ‘



" Modules / Umts

THE ROLE OF GOVERNMENT I\I AN ECONOMY

i Wekied)

} T

Meqmng and Scope of Publlc ﬁnance
Major fiscal functions : allocation function, distribution function & stabilization function
Principle of Maximum Social Advantage: Dalton and Musgrave Views - the Principle in

Practice, Limitations.

Relation between Efficiency, Markets and Governments

The concept of Public Goods and the role of Government

PUBLIC REVENUE

Sources of Public Revenue : tax and non- tax revenues
Objectives of taxation - Canons of taxation - Types of taxes : direct and indirect - Tax Base
and Rates of taxation : proportional, progressive and regressive taxation

Shifting of tax burden: Impact and incidence of taxation - Processes- factors influencing

incidence of taxation

Economic Effects of taxation: on Income and Wealth, Consumption, Savings, Investments

and Production.

Redistributive and Anti — Inflationary nature of taxation and their implications

PUBLIC EXPENDITURE AND PUBLIC DEBT

Public Expenditure: Canons cla551ﬁcat10n economic effects of publlc spendmg on
production, consumption, distribution, employment and stabilization - Theories of Public
Expenditure: Wagner’s Hypothesis and Wiseman Peacock Hypothesis - Causes for Public
Expenditure Growth - Significance of Public Expenditure: Low Income Support and Social
Insurance Programmes.

Public Debt : Classification - Burden of Debt Finance : Internal and External- Public Debt

and Fiscal Solvency

Flscal pohcy and Management

Flscal Policy: Meanmg, Objectives, constituents and leitations

Contra cyclical Fiscal Policy and Discretionary Fiscal Policy : Principles of Sound and|
Functional Finance
Budget- Meaning objectives and types Structure of Union budget - Deficit concepts

Intergovernmental Fiscal Relations : fiscal federalism and ﬁscal decentrahzatlon - central-

state financial relations

Mumbai University - [ Business Economm'

O ui{DIST. PALSHAR

&IV i A\ o f




i S Reference Books SR o
Ahuja H. L Modem Economxcs 19th edxtlon 2015 S, Chand &co Pvt Ltd New Delht

Bhatia H.L.: Public Finance. Vikas Publishing House Pvt. Ltd.

David N. Hyman : Public Finance A Contemporary Application of theory of policy, Krishnal
Offset, Delhi

Hoiughton E.W.(1998) : Public Finance, Penguin, Baltimore

Hajela T.N: Public Finance — Ane Books Pvt.Ltd

Jha, R (1998) : Modern Public Economics, Route Ledge, London

Musgrave, R.A and P.B. Musgrave (1976) : Public Finance in Theory and Practice, Tata
McGraw Hill, Kogakusha, Tokyo
Mithani, D.M (1998) : Modern Public F inance, Himalaya Publishing House, Mumbai

Singh.S.K. (2014): Public finance in Theory and Practice, S.Chand &co Pvt Ltd, New Delhi
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QUESTION PAPER PATTERN

Business Economics Semester IV

Maximum Marks: 100 Marks

Time: 3 Hours

Note: 1) Attempt all Questions

2) Attempt any two out of three questions from each of question no. 2,3,4&5

Question No  Marks .
Q-1 Objective Qlleét'ioné: 4 ZOMarks
A) Conceptual questions (Any Five out of Eight) (Two from each 10 Marks
module)
B) Multiple Choice questions ( 10 questions - at least two from each | 10 Marks
Module)
Q-2 (from A) Full Length Question
Module I) B) Full Length Question 20Marks
C) Full Length Question |
Q-3 (from A) Full Length Question
Module IT) B) Full Length Question 20Marks
C) Full Length Question
Q-4 (from A) Full Length Question
Module III) B) Full Length Question 20Marks
C) Full Length Question
Q-5 (from A) Full Length Question
Module IV) B) Full Length Question 20Marks
C) Full Length Question
; Mumb:ai'Uni_'vé‘rsity‘. P . Business Economics.

S.Y. B.Com syllabi Ske-:mester Hr :




Bualrass i

UNIVERSITY OF MUMBAI Sem AN I v

‘ ' No. UGA2F-of 2017-18

| CIRCULAR:- '

L i )etumu I8 mx‘ued 10. the syllabi relating to the Bachelor of Commerce
(‘.{h. ‘om.) Programme  vide this office Circular No.UG/15 of 2012-13, dated
B Aav. 2 and the iversi | 36 i
i3 - ’1\’.121}1, 2012 and the Head, University Departments of Commerce and the
P Principals of the affiliated Colleges in Commerce are hereby informed that the

~recommendation made by Ad-hoc Dean Faculty of Commerce and Management has
been accepted by the Academic Council at its meeting held on 11™ May, 2017 vide
item No.4.183 and that in accordance therewith, the revised syllabus as per“;k—l;
(CBCS) of Second Year for Bachelor of Commerce Programme (B.Com) (Sem -lII &
IV), which is available on the University’s web site (www.mu.acin) and that the same
has been brought into force with effect from the academic year 2017-18.
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MUMBAI - 400 032
qaYy)luly, 2017 REGISTRAR
8 To
The Head. University Department of Commerce and the Principals of the affiliated

- Colleges in Commerce.

A.C/4.183/11/05/2017
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No. UG/ 1z 3—A of 2017 MUMBAI-400 032 24% July, 2017
arded with Compliments for information to:-

of Commerce,

ard of Studies in Commerce,

of Examinations and Evaluation,

Copy forw
1) The Co-ordinator, Faculty
2) The Chairman, Ad-hoc Bo
3) The Offg. Director, Board
4) The Director, Board of Studies Development,
53 The Professor-cum-Director, hlsti'mte of Distance
6) The Co-Ordinator, University Computerization Centre,

and Open Learning (IDOL),
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of Courses of
Bachelor of Commerce Programme

Second Year
Semester lll and IV

Under Choice Based Credit, Grading and
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L S.Y.B.Com j

(To be implemented from Academic Year- 201 7-2018)

# No. of
| courses

Semester m Credits

No.of | ~a
Courses Semester |V | Credits

Elective Courses (EC)

1 Elective Courses (EC)

Discipline Specific Elective(DSE) Courses

1A Discipline Specific Elective(DSE) Courses

Ao, Disiplie Specfclecive(0Se) Courses || 1Aa. | biscpine SpecicFective(05e] Courses

Accountancy and Financial 03
v Management i

1 | Accountancy and Financial 03
Management v

s ".‘D,sc,plme Spec:ﬂc Electlve(DSE) Courses 1Ab & Dlsaplme Speuflc Elect:ve(DSE} Caurses

2 | *Any one course from the 03
following list of the courses

2 | *Any one course from the 03
following list of the courses

Discipline Related Elective(DRE) Courses

1B Discipline Related Elective(DRE) Courses

3 | Commerce 1| 03

3 | Commerce IV 03

4 | Business Economics || 03

4 | Business Economics IV 03

Ability Enhancement Courses (AEC)

2 Ability Enhancement Courses (AEC)

GR2AT *SkllIEnhancementCourses(SEC)

Group A

2A **Skill Enhancement Courses {SE C)
| Group A

5 | *Any one course from the 03
following list of the courses

5 | *Any one course from the 03
following list of the courses

2B | *Skill Enhancement Courses (SEC)

2B | **skill Enhancement Courses (SEC)

Group B | Group B
6 | Any one course from the 02 6 | Any one course from the 02
following list of the courses ‘ following list of the courses
Core Courses (CC) 4 : 3 | Core Courses (CC) S
7 | Business Law | 03 7 | Business Law Il 03
Total Credits 20 Total Credits 20

1Ab *List of Discipline Specific Elective (DSE)

" Courses for Semester Il (Any One)’

- 1Ab *List of Discipline Specific Elective(DSE)
: Courses for Semester IV (Any One) .

Fmancual Accounting and Auditing -
Introduction to Management Accounting

1 | Financial Accounting and Auditing - Auditing

Business Management - Marketing

2 | Business Management- Marketing

Management Management
Banking & Finance- Introduction to Bankingin | 3 | Banking & Finance- Introduction to Banking
India in India

Commerce- International Business Relations

4 | Commerce- International Business Relations
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of Skill Enh
) for Semester 11l (Any One)

ancement Courses (SEC) Graup A

*Llst of Skl” Enhancement Courses (SEC) Group Al

for Semester IV (Any One)

;‘mg l 1 Advertlsmg I *

Field Sales Management | 2 | Field Sales Management |l

public Relations | 3 | Public Relations li

Mass Communication | 4 | Mass Communication |l

Travel & Tourism Management Paper | 5 | Travel & Tourism Management Il

Journalism | 6 | Journalism Il

Company Secretarial Practice | 7 | Company Secretarial Practice Il

Rural Development | 8 | Rural Development I

Co-operation | 9 | Co-operation I

Mercantile Shipping | 10 | Mercantile Shipping Il

Indian Economic Problem | 11 | Indian Economic Problem Il

Computer Programming | 12 | Computer Programming |
13 | Logistic and Supply Chain Management | 13 | Logistic and Supply Chain Management |
14 | Economic System | 14 | Economic System Il

Note: Course selected in Semester Ill will continue in Semester IV

*List of Skill Enhancement Courses. (SEC) Group B

' for Semester Ill (Any One)

List of kill Enhancement Courses (SEC) Group B

"~ for Semester IV (Any One)

Foundation Course- Contemporary Issues - |l

Foundation Course- Contemporary Issues S\

Foundation Course in NSS - ll|

Foundation Course in NSS - IV

Foundation Course in NCC - lll

Wl N =

Foundation Course in NCC - IV

Al W|N| -

Foundation Course in Physical Education - llI

Foundation Course in Physical Education - IV

Note: Course selected in Semester Ill will continue in Semester IV

*Faculty of Commerce, University af‘Mumbai :
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B.Com. Programme

Under Choice Based Credit, Grading and Semester System

Course Structure
(To be implemented from Academic Year- 2017-2018)
Semester I
" No. of Courses Semester il Credits ‘
1 Elective Courses (EC) 7%
1A % Discipline Specific Elective(DSE) Courses
1Aa | Discipline Specific Elective(DSE] Courses e
1] Accoruntvancy ahd 'Fihancial Management il 03
B 1A D:sciplme Spec:ﬁc Elective(DSE) Courses S o "
2 *Any one course from the following list of the courses 03
1B Discipline Related Elective(DRE) Courses ‘
Commerce IIi 03
4 | Business Economics || 03
2 Ability Enhancement Courses (AEC)
2A *Skill Enhancement Coursés (SEC)
Group A : _
5 | *Any one course from the following list of the courses 03
2B *Skill Enhancement Courses (SEC) =
Group B ;
6 | Any one course from the followmg list of the courses 02
3 Core Courses (CC) s
7 | Business Law | 03
iy A Total Credits 20

1Ab *Lfst of Discipline Specific Elective (DSE) Courses for

* Semester Il (Any One) e
1 | Financial Accountmg and Auditing - Introduction to
Management Accounting
2 Business Management - Marketing Management
3 | Banking & Finance- Introduction to Banking in India
4 | Commerce- International Business Relations




Revised Syllabus of Courses of B.Com. Programme at Semester |||
with Effect from the Academic Year 2017-2018

2 Ability Enhancement Courses (AEC)
2B * Skill Enhancement Courses (SEC) Group B

7. Business Law - |

Course Objective:

* To provide a conceptual study about the framework of Indian Business Laws.

* To orient students about the legal aspects of business

¢ To familiarize the students with case law studies related to Business Laws of
‘ Semester lll and IV.

1 |Indian Contract Act — 1872 Part -I 12

2 | Indian Contract Act — 1872 Part -l| 12

3 Special Contracts 12

4 | The Sale Of Goods Act - 1930 12

€ 5 | The Negotiable Instruments (Ammended) Act 2015 12
Total 60

Faculty of Commerce, University of Mumbai ~ s4|p 5.
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Indian Contract Act 1872 Part -l

e Contract - Deﬂmtmn of Contract and Agreement Essentta!s of Vahd Comract
Classification of Contracts. '
» Offer and Acceptance — Rules of valid offer and acceptance, Counter offer,
standing or open offer, distinguish between offer and invitation to offer. |
Concept of Communication and Revocation of offer and acceptance (sec. 3,5)
e Capacity to Contract (S. 10-12) — Minor, Unsound Mind, Disqualified Persons.
» Consideration (S. 2 & 25) — Concept and Importance of consideration, Legal
rules of Consideration, Exceptions to the Rule, ‘No Consideration No
Contract’(Ss. 25) Unlawful ConSIderatlon (S 23)

ey Indtan ContractAct 1872 Part—ll

e Consent (Ss. 13 14-18, 39 53; 55 66) Agreementsm whlch consent is not free
- Coercion, Undue Influence, Misrepresentation Fraud, Mistake.

* Void Agreements (S. 24-30) — Concept, Void Agreements under Indian
Contract Act.

e Contingent Contract (S. 31), Quasi Contract (S5.68-72), Concept of E-

Contract& Legal Issues in formation and discharge of E- Contract. Concept of
Performance of Contract (S 37)

TE Specnal Contracts ;

e Modes of Dlscharge of Contract Remedles on breach of Contract (73- 75)

e law of lndemnlty & Guarantee (Ss 124-125, Ss. 126-129, 132-147) -
Concept, Essentials elements of Indemnity and Guarantee, Contract of
Indemnity vs. Guarantee, Modes of Discharge of Surety.

e Llaw of Bailment (S. 148, 152-154, 162, 172, 178, 178A, 179) — Concept,
Essentials of Bailment, Kinds of Bailment, Rights and Duties of Bailor and
Bailee

» Law of Pledge - Concept, Essentials of valid Pledge, Lien - concept, Difference
between Pledge and Lien, Rights of Pawnor & Pawnee.( Ss.173, 174, 177)

e law of Agency (Ss. 182-185, 201-209) - Concept, Modes of creation of
Agency, Modes of termination of Agency, Rights& Duties of Principal and

Agent.
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1 The Sale Of Goods Act 1930

. Contract of Sale (S 2) - Concept Essentials elements of contract of sale,
Distinction between Sale and Agreement to sell (S.4) Distinguish between

Sale and Hire Purchase Agreement, Types of Goods. Effects of destruction of
Goods (Ss. 6,7.8),

e Conditions & Warranties (Ss. 11-25 & 62, 63)

— Concept, Distinguish between
Conditions and Warranties, Implied Conditions & Warranties, Concept of
Doctrine of Caveat Emptor —Exceptions.

Property — Concept, Rules of transfer of property (Ss. 18-26)
Unpaid Seller (Ss. 45-54, 55 & 56)- Concept, Rights of an unpaid seller,

Remedies for Breach of contract of Sale (Ss. 55-61),Auction sale — Concept,
Legal Provisions. (S. 64)

\ The Negotlable Instruments (Ammended) Act 2015

° Negot|ab|e Instruments — Concept (S13), Characternstlcs CIassnflcatlon of

Negotiable Instruments (Ss. 11, 12, 17-20, 42, 43, 104,134,135) Maturity of
Instruments.

Promissory Note and Bill of Exchange (Ss. 4,5, 108-116)- Concept, Essentials
of Promissory Note, Bill of Exchange (Ss. 4,5), Essential features of
promissory note and Bill of exchange, Kinds Promissory note and Bill of
exchange, Cheque (S.6)— Concept, Types & Crossing of Cheque, Distinguish
between Bill of Exchange & Cheque, Dishonour of Cheque — Concept &
Penalties (Ss. 138, 139,142)

Miscellaneous Provisions (S. 8-10, 22, 99-102, 118-122, 134-137) —Parties to
Negotiable instruments Holder, Holder in due course, Rights & Privileges of
Holder in due course, Payment in due course, Noting & Protest (99-104A)




SEMESTER — Ill REFERENCE BOOKS:

Wof Contract: Avatar Singh, Eastern Book Company.

2 Merchantile Law: by M.C.Kucchal.
3. Business Law : N.D.Kapoor
4. The Law of Contract: An Outline by Dr. Nilima Chandiramani, Avinash Publications.

5. Law of Sale of Goods and Partnership: A Concise Study by Dr. Nilima Chandiramani,
Shroff Publishers.

6. The Sale of Goods Act: P. Ramanatha Aiyar, University Book Agency.

[ 7. The Negotiable Instruments Act: Bhashyam &Adiga, Bharat Law House.

8. The Negotiable Instruments Act: Avatar Singh, Eastern Book Company

\ 9. Khergamvala on the Negotiable Instruments (Amendment)Act,2015,Lexis Nexis




gevised Syllabus of Courses of B.Com. Programme at Semester |V
with Effect from the Academic Year 2017-2018

Core Courses (CC)

7. Business Law I

T 1 \ ‘lndian‘ Companies Act — 2013 Par T -l 12
V 2 \ Indian Companies Act — 2013, Par T -l 1.2
# ( 3 \ Indian Partnership Act — 1932 12
\ 4 Consumer Protection Act, 1986 & Corﬁpetition Act 2002 12
Y 5 \ Intellectual Property Rights 12
( Total 60
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‘ IndianCompaniesAct 2013 parw J;, e

. Company ~Concept, Features Role of Promotors ( e

S. 2(69) 5 92) Duties and.
liabilities of the Promoter Effects of Pre-Incorporation  contracts

Consequences of non-registration, and Lifting of Corporate Veil,
* Classification of Companies Distinction between Private Company and Public
Company, Advantages and disadvantages of Private company and Public
Company. ~Common Procedure for Incorporation of Company,
*  Memorandum of Association (MOA) & Article of Association(AOA) - Concept ,

Clauses of MOA, AOA- Contents, Doctrine of constructive notice, Doctrine of
Ultra Vires, Doctrine of Indoor Management.

- Prospectus-Concept Kinds, Contents, Prrvate Placement

- | Indian Companies Act — 2013, ParT -1l

¢ Memberofa Company —Concept Who can become a member Modea of

acquiring membership, Cessation of membership, Right & Liabilities of
Members.

* Director - Qualifications& Disqualification, Classification, Director
Identification Number (DIN), Legal Position of Directors.

* Meetings - Types, Legal Provisions of Statutory Meeting, Annual General
Meeting, Extra Ordmary Meetlng, Board Meetmg

3 | Indian PartnershlpAct 1932

e Partnership - Concept Essentrals, True Test of Partnershlp, Partnershlp Deed,
Types of Partnership, Rights and Duties of Partners, Distinguish between
Partnership & Hindu Undivided Family (HUF).

» Dissolution — Concept, Modes of Dissolution, Consequences of Dissolution,

 Limited Liability Partnership (LLP) 2008 — Concept, Characteristics, Advantages
& Disadvantages, Procedure for Incorporation.

e Extent of L.L.P.- Conversion of LLP, Mutual rights & duties of partners, Winding
up of LLP Distinction between LLP and Partnership.

. Consumer Protectlon Act 1986 & Competltion Act 2002

e Consumer Protection Act -~ Concept , Objects Reasons for enacting the
Consumer Protection Act, Definition of Consumer, Consumer Dispute,
Complaint, Complainant, Defect, Deficiency, Consumer Dispute, Unfair Trade
Practices, Goods and Services.

e Consumer Protection Councils & Redressal Agencies — District, State &
National.

s Competition Act 2002 — Concept, Salient Features, Objectives & Advantages.

¢ Abuse of Dominant Position, Competition Commission of India, Anti-
Competition Agreements,

\,\,EUE' OA
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4 : INTELLECTUAL PROPERTY RIGHT “

lntellectual Property nght (IPR) — Concept, Nature lntroductuon & backgmundé
of IPR in India.

IPR relating to Patents — Concepts of Invention and discovery, Comparison {52
(j)), Concept of Patents, General principles applicable to working of patented
inventions, Term of Patent. Infringement of Patent Rights & Remedies. (Ss.
104-115)

IPR relating to Copyrights- Concept of Copyright (Ss. 14, 16, 54,) Concept of
author and authorised acts, (S.2) Ownership of Copy right  (S.17) Duration or
term of Copy right. (S. 22-27), Original work and fair use, Rights of Copyright
holder, Infringement of Copyrights & Remedies. (Ss. 51, 52)

IPR relating to Trademarks —Concept, Functions of Trade Mark, types,
trademarks that cannot be registered, Registration of Trade Marks and rights

of the proprietor of Trade Marks. Procedure for registration of Trade Marks.,
Infringement of Trademarks & Remedies.
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SEMESTER — IV REFERENCE BOOKS:

 REFERENGES

2. Company Law by G.K.Kapoor.
3. Company Law by N.D.Kapoor.

4. Company Law by P.C. Tulsian.

5. Law and practice of Intellectual Property in India by Dr.Vikas Vashishth,Bharat Law
House.

6. Law of Partnership along with Limited Liability Partnership by Avatar Singh ,
Eastern Book Company.

7. Laws Relating to Intellectual Property, Universal Law Publishing Co. Dr. B.L.Wadhera
8. Consumer Protection Law and Practice by Dr.V.K.Agarwal, Bharat Law House.

9. Competition Law by Avatar Singh, Eastern Book Company

10. Competition Law in India by T. Ramappa, Oxford University Press.

11. Intellectual Property Rights by Narayan.

12. Laws Relating to Intellectual Property, Universal Law Publishing Co. Dr. B.L.Wadhera

' 1 Guide to th‘e Companies Act,2013 by A Ramaiya, Lexis Nexis. EEn

t
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